His most recent accomplishments include an Emmy for his television show “Off the Menu” with Turner
South, and filming the pilot for a new travel show, “Bob’s World,” a showcase of Orient-Express luxury
properties. In all of these instances, Chef Waggoner has captured attention by producing menus that

combine unusual ingredients with classic technigues.
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VINZENZ ASCHBACHER
Master Pastry Chef
Charleston Grill and Charleston Place

"Sugar is the enemy of dessert.It’s like salt: it should be used judiciously, a pinch instead of cup. At the
core of a great dessert is the best chocolate, fruit, nuts or spices.”

Born in South Tyrol, Italy, Vinzenz Aschbacher was introduced to the food and beverage industry by his
restaurateur parents. He started his apprenticeship as a pastry chef at the young age of 14 at the Café
Konditorei Kuhn in Wiesbaden, Germany; and in 1982, while in Braunschweig, Germany, became the
youngest person ever to complete the master pastry chef certification at the age of 22.

His broad spectrum of experience includes operating his home pastry shop in Germany that supplied over
70 restaurants, and owning a restaurant consultancy business that he operated for several years when he
first immigrated to the United States in 1997.

Aschbacher joined Charleston Grill in January 2000 and immediately started to receive rave reviews for
the quality and complexity of his old world style creations. In 2001 he was promoted to executive pastry
chef for the entire 442-room Charleston Place Hotel, which includes Charleston Grill, the Palmetto Café,
banquet and catering functions, afternoon tea, and all room service. On an average day he will create over
60 different styles of dessert and more than 20 varieties of breads, and then oversee a staff of 17, who will
produce quantities that average 600 desserts and enough bread to feed 1200 people.

He is referred to as "the resident genius pastry chef" by The Post and Courier Newspaper for creations
like his brandy apple pecan tart on mascarpone Calvados cream sauce with vanilla bean ice cream or his
Spanish vanilla and Valhrona chocolate cake with roasted pistachio ice; Aschbacher has also been
featured several times in the nationally circulated Pastry Arts Magazine.

A stickler for quality and the nuances of an ingredient, he regularly sources cinnamon from Saigon,
pumpkin seeds from Austria, chocolate from Belgium, pistachios from Sicily, wild cocoa beans from
Bolivia, and vanilla from Tahiti. The bounty of his new home has not gone unnoticed: he has found the
South Carolina peaches and huckleberries to be the best, and has driven to a local John’s Island farmer for
local strawberries and to Summerville for wildflower honey.

A collector of heirloom recipes since the age of 14, he has amassed over 2000 of them, one of which is a
200 year old recipe that was created for the Queen of Spain. “The old recipes got lost because they were
labor and cost intensive,” explains Aschbacher. “For example, a recipe that calls for pumpkin oil in a
dessert to provide a subtle nuttiness that is almost indescribably delicious.”




Pastry Chef Aschbacher has created desserts for the James Beard Foundation as well as donated his time
and culinary creativity to support Lowcountry charities, including: the Arthritis Foundation, Charleston
Stage Company Wine Auction, the Lowcountry Food Bank’s "Delectable Affair,” "Fashion Targets
Breast Cancer" event at Saks Fifth Avenue for the Susan G. Koman Foundation, “Share Our Strength's
Taste of the Nation” to fight and prevent hunger, “A Chocolate Affair” a fundraiser for Communities in
Schools dedicated to reducing the drop-out rate in Charleston, “Darkness to Light,” a fundraiser to help
end child abuse and Meals on Wheels annual fundraising banquet.
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FAMOUS PEOPLE SERVED BY CHARLESTON PLACE HOTEL

The Many Musicians, Politicians, Actors, Actresses and other Celebrities Who have Frequented the Charleston

Hillary Rodham Clinton
98 Degrees

AC/DC

Bob Arnot

Armand Assante
James Baker

Mikhail Baryshnikov
Justine Bateman
Tyson Beckford

The Beach Boys
Johnny Bench

Tom Berenger

Larry Bird

Michael Bolton
Brian Boitano
Supreme Court Justice Steven
Breyer

Jeff Bridges

Pat Buchanan

Art Buchwald

Jimmy Buffet

Delta Burke
President George Bush
Jim Carrey

President Jimmy Carter
David Caruso

James Carville
Richard Chamberlain
Prince Charles

Ray Charles

Chicago

Spencer Christian
Wesley Clark
President Bill Clinton
Johnnie Cochran

Pat Conroy

Patricia Cornwell
Harry Connick, Jr.
Bill Cosby

Kevin Costner

Cindy Crawford
Howard Dean

Neil Diamond
Patrick Duffy

Mel Gibson

Dale Earnhardt, Jr.
Melissa Etheridge
Everclear

Albert Finney

Place Hotel

Jane Fonda
Kenny G

Larry Gatlin
Richard Gere
Charlie Gibson
Danny Glover
Martha Graham
Andy Griffith
Melanie Griffith
Bryant Gumble
Deidre Hall

Faith Hill
Gregory Hines
Phillip Seymour Hoffman
Lauren Holly
John Hunt
Lauren Hutton
Jeremy Irons
Jesse Jackson
Samuel L. Jackson
Emperor of Japan
Billy Joel

Don Johnson
James Earl Jones
Orlando Jones
Quincy Jones
Kevin Kline
Patty LaBelle
Bobby Labonte
Emeril Lagasse
Burt Lancaster
Jessica Lange
Burt Lancaster
Jude Law

Heath Ledger
Lyle Lovett
Mary Madeline
Ann Margaret
Dave Matthews Band
Edwin McCain
Senator John McCain
Andy McDowell
Tim McGraw
Gerald McRainey
Edwin Meese
John Mellencamp
Carlo Menotti
Reggie Miller
Bill Murray

Martina Navratilova
New York Knicks
Oliver North

Conan O’Brien
Marie Osmond
Kyle Petty

Tom Petty

Mary Pierce

George Plimpton
Sidney Poitier
Natalie Portman
Colin Powell

Lou Rawls

Michael Richards (Kramer)
Julia Roberts

Chris Rock

Andy Roddick
Kenny Rogers
Diane Sawyer

Sam Shepard
Norman Schwartzkopf
Jerry Seinfeld
Martin Sheen

Mark Shields

Kate Shindle (Miss America)
George Shultz
Christian Slater
Wesley Snipes
Deuce Staley
Barbra Streisand
Margaret Thatcher
Isaiah Thomas

Ted Turner

Tina Turner
Desmond Tutu
Luther Vandross
Mike Wallace
Bruce Weber

Bruce Willis

Caspar Weinberger
Dr.Ruth Westheimer
Serena Williams
Venus Williams
Oprah Winfrey
Yanni

Kristi Yamaguchi
Renee Zellweger
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AWARD-WINNING HISTORY OF CHARLESTON PLACE

WINE SPECTATOR
BEST RESTAURANTS FOR WINE - “Best of Award of Excellence” (2007)
In the August 2007 issue, Charleston Grill was awarded “Best of Award of Excellence” by Wine
Spectator Magazine. The award was created to give special recognition to restaurants that clearly exceed
the requirements of the Award of Excellence. Wine Spectator's Restaurant Awards recognize restaurants
whose wine lists offer interesting selections, are appropriate to their cuisine and appeal to a wide range of
wine lovers.

CONDE NAST TRAVELER
GOLD LIST — World’s Best Places to Stay”” 2003 - 2008
“READERS’ CHOICE AWARD’ 2007

The annual “Readers’ Choice Award” is presented to the top 100 of the nation’s premier city and resort
hotels and “The Gold List” awards are presented for World’s Best Places to Stay. A reader survey totaling
over 32,000 responses gives the Condé Nast Traveler poll an authority unique in the world of travel. Condé
Nast Traveler readers are tough critics, discriminating travelers, and, when satisfied, emphatic in their praise.
Condé Nast Traveler magazine has ranked Charleston Place as one of the top hotels in North America
consecutively for the last 12 years. Also, in their November 2003 issue, Charleston as a destination was
selected as one of the best cities in U.S.

Hotel chains were judged on how well the rooms were equipped for working, business services facilities,
frequent guest privileges, dining/restaurants, check-in and check-out procedures, and housekeeping and
maintenance.

TRAVEL+ LEISURE
WORLD’S BEST AWARDS (1997-2006)
500 ULTIMATE GUIDE — The Greatest Hotels in the World (2003-2008)
TOP CITY HOTEL SPA IN THE UNITED STATES AND CANADA, Ranked # 1, (2004)
WORLD’S BEST VALUES (2003)
In the January 2008 issue, Charleston Place was selected as one of the hotels for the “T+L 500 “Greatest
Hotels in the World” which features hotels that received the highest overall ratings from Travel + Leisure
readers in the annual “Bests” award survey.

In the August 2006 Travel + Leisure magazine ranked Charleston Place as one of the Top 100 hotels in
the Continental U.S. and Canada. Travel + Leisure is a leading source of information on travel, hotels,
resorts, dining and entertainment. The content is geared toward the sophisticated traveler with a circulation
of nearly 1 million. Charleston Place has been honored in the World’s Best Awards consecutively since
1997.

In a separate issue, readers ranked Charleston Place number 10 in the World’s Best VValues, number three in
the top hotels in the continental United States and Canada, and number seven in the top hotels in its price
range. Charleston, as a destination, was also ranked number 24 in the top cities worldwide.



The Spa at Charleston Place, a full service European spa located within the hotel was named by Travel +
Leisure readers as the “Top City Hotel Spa in the United States and Canada.” The spa took the number
one position in overall rankings as well as receiving the highest score for best value in World’s Best Spas
Readers’ poll which was published in the October 2004 issue of the magazine.

ROBB REPORT LUXURY HOTELS
WORLD’S MOST EXCLUSIVE LUXURY HOTELS - 2006

Charleston Place has been named as one of the “international luxury world’s most exceptional urban
escapes” in Robb Report Luxury Hotels, an annual publication from the editors of Robb Report magazine.
Spanning 42 countries on six continents, the hotels showcased range from historic grand dames in Europe to
contemporary boutiques in Asia. According to Editor Bruce Wallin, each property shares at least one
common trait: the ability to convey the absolute best of its respective city. “In addition to exceptional
locations, these hotels have staffs that are not only highly focused on guest service, but are also thoroughly
knowledgeable about everything that makes their city great... First-rate accommodations, amenities and
facilities are a given.” In selecting only one property for a given city, the editorial staff focused on
determining “which property represented the ultimate address for the luxury traveler.”

MOBIL FOUR STARS
2001, 2005, 2006
Achievement of the Mobil Four-Star Award reflects a recipient's commitment to not only provide an
exemplary experience in a spectacular setting but also a dedication to anticipate guest needs and surpass
guests' expectations. Incognito professional evaluations, along with announced facility inspections,
consumer reviews, and independent media reports, are carefully reviewed to determine a property's rating.
The Mobil Award is not the result of just one person's opinion but rather the culmination of several
objective inputs. Mobil Four-Star Award, which honors properties for outstanding achievement in
facilities, service, and provision of a distinctive experience for the discerning consumer.

Southern Living
FAVORITES - 1996-2006
Since 1996, Southern Living has been polling thousands of their readers and every year Charleston Place has
been chosen as one of the best. The awards have included the best city hotel, one of the top hotels in the
South, and best Afternoon Tea in the South. In addition, the city of Charleston was chosen in the Dream
Vacation, Romantic Getaway and Historic Sites category.

ZAGAT
TOP U.S. HOTELS, RESORTS & SPAS SURVEY 2003-2006

With an overall average of 25%, Zagat’s said of Charleston Place Hotel in their 2006 survey, “Decadence
and old-world charm” unite at this “outstanding” hotel set “smack dab in the center of Charleston” that
exudes such “class it feels like you should be dropped off at the entrance by horse and carriage”; the
“perfect location” is an “excellent” jumping-off “place to explore the city’s historic district” while the
“exceptional dining” at Charleston Grill restaurant, “wonderful” “year-round rooftop pool” and a staff
that treats you as if “you’re a guest at their home” bespeak “totally unexpected luxury”. The results of this
survey are created from the shared experiences of nearly 16,000 people and is based on roughly 600,000
nights at hotels per year. Considered the candid, no punches-pulled guide to where to stay and eat, Zagat
Surveys have been called “a necessity second only to a valid credit card” by the New York Times. Zagat
rates room, service, dining and public spaces/facilities on a scale of 0 to 30. A rating of 20-25 is
considered “very good to excellent, with a 26-30 considered “extraordinary to perfection.”

MEDICAL MEETINGS
The Annual Medical Meetings’ M & D (Merit & Distinction) Awards 2003 program honors the 40 hotels,
resorts, and conference centers chosen by readers for merit and distinction in serving the needs of medical



meeting planners. Readers voted for the hosts that best handled their meetings or conventions in the
previous 12 months, based on each property’s guest room quality, meeting rooms, catering and
convention services, as well as audiovisual/technical support.

CELEBRATED LIVING
In 2002, Celebrated Living Magazine recognized Charleston Place with a place in their Top 20 Mainland
U.S.

Platinum Hotels list. The Platinum list recognizes excellence in service standards, imaginative amenities
and luxurious accommodations. The magazine written for American Airlines Premium Class passengers
has a circulation of more than 130,000 and features celebrity profiles, hotels, trips, travel style,
restaurants, nightspots, home furnishings, gadgets, golf resorts and products, spas, shopping and events.

LUXURY LINK
“WORLD’S BEST HOTELS” 2006

Charleston Place has been designated as one of only 50 properties throughout the world to receive this
prestigious new honor. Luxury Link’s methodology of selection is based on their editors’ determination
of service, facilities, location, uniqueness of property, and overall levels of luxury evaluated in
conjunction with

the opinions of their users. Founded in 1997, Luxury Link is the world's premier online luxury travel
resource. Showcasing more than 1000 extraordinary hotels and resorts, cruises, tours and villas in more
than 60 countries, Luxury Link provides unparalleled access to exclusive offers and insider tips for the
sophisticated traveler.

OPULENCE
In 2001, Continental Airlines Opulence magazine awarded Charleston Place a Ten Star Award. “If Rhett
had to choose a perfect destination to romance Scarlet, he’d pick Charleston, South Carolina. Most
likely, his hotel of choice would be the magnificent Charleston Place, in the heart of America’s most
fascinating historic district.”

AMERICA’S ELITE 1000
THE ULTIMATE LIST
In America’s Elite 1000’s Millennium Issue entitled “The Inside Story Behind America’s Top 1000
Names,” Charleston Place was voted a distinguished member in the year 2000.

AAA Four Diamond Award
1992 - 2006

For 2006, AAA has awarded four diamonds to both restaurants (Charleston Grill and Palmetto Café) and
Charleston Place Hotel. The Four Diamond Award is AAA's second-highest award level, behind the Five
Diamond Award. AAA bases hotel ratings on the quality of the surroundings, service and food. AAA
inspectors conducted unannounced checks of each hotel and restaurant that received the award. Travelers
rely on Diamond ratings in the AAA TourBooks to guide them in choosing an establishment. Four
Diamond properties offer luxurious accommodations as well as above-average staff and housekeeping,
and other quality amenities. AAA's Diamond rating program is the only hotel and restaurant review
system in the nation that uses specially trained, full-time field representatives. Inspections of Four- and
Five-Diamond hotels include at least two unannounced overnight visits each year. Inspectors review and
rate exterior grounds, public areas, guestroom decor and ambience, bathrooms, housekeeping and
maintenance. Once the inspection process is complete, the properties that meet all requirements are
awarded a rating of one to five Diamonds.




THE MERIT & DISTINCTION AWARD
The Merit & Distinction Award is the most sought after “medical industry” conference service award in the
field. It is a tribute to the high regard earned among meeting planners from health care societies, hospitals
and biomedical corporations from around the world. More than 13,000 readers of Medical Meetings
magazine were polled. Only 40 hotels and resorts are named.

PREMIUM CIRCLE AWARD
Awarded annually by the subscribers of Insurance Conference Planner magazine, the Premium Circle
Award
recognizes the best performers, the top 30 hotels and resorts in the country. The award helps to define a
standard of excellence to which insurance meeting executives can refer.

GOLD KEY AWARD
2004
Considered by many professional meeting planners as “the” award of excellence, the Gold Key Award from
Meetings & Conventions magazine is presented to only 75 hotels and resorts in the country and was awarded
to Charleston Place. The Gold Key Award signifies excellence in meeting facilities, design and service to
the meeting professional.

MEETING NEWS
PLANNERS’ CHOICE AWARD 2004
The Planners’ Choice Award is awarded annually in December’s issue of Meeting News. The Planners’
Choice Award program allows Meeting News readers -- corporate and association meeting planners -- to
recognize their
favorite properties in each of five categories. Charleston Place was recognized as the winner in the Urban
Hotel category.

SUCCESSFUL MEETINGS
PINNACLE AWARD 2004, 2005
The readers of Successful Meetings magazine, who include authorities on meetings and incentive travel
management, voted Charleston Place one of the most outstanding meeting and incentive hotels in the
country. The award is presented based upon excellence in overall customer service, meeting rooms,
conference equipment, recreational facilities, exhibit space, accessibility, social consciousness and quality of
food and beverage

CORPORATE MEETINGS & INCENTIVES
PARAGON AWARD
Corporate Meetings & Incentives magazine presented a Paragon Award to Charleston Place to recognize
outstanding services and facilities. The Paragon Award was established to recognize excellence in the
highly competitive hospitality industry with only 40 hotels chosen each year.

MEETINGS
SOUTH STAR OF THE SOUTH AWARD 2001
The “Stars of the South” award is annually given to hotels that exceed expectations in meeting space and
guest rooms, efficiency and helpfulness of staff, quality of guest services and amenities, food and
beverage service, and the overall value and experience. Charleston Place was nominated, in an open-
ended ballot by the magazine’s 20,000 subscribers, which consists of meeting planners and business
professionals across the United States, who book Southern State meetings.



DESTINATION AWARDS OF CHARLESTON, SOUTH CAROLINA

CONDE NAST TRAVELER “READERS’ CHOICE AWARD” 2000 - 2004
Condé Nast Traveler magazine has ranked Charleston as one of the top destinations in North America for
four years in a row. Keeping company with such metropolitan destinations as San Francisco, New York
and New Orleans.

TRAVEL HOLIDAY - “ONE OF THE MOST ROMANTIC CITIES”
In the January 2000 issue of Travel Holiday magazine, Charleston was rated as one of the Top Five Most
Romantic Destinations in America. In the article, Charleston was described as “...lushly romantic, all you
really need to do is stroll along the tree-lined streets of the Historic District, past the antebellum and
Colonial houses or the vine-covered churchyards and gardens tucked away off King Street....”

NATIONAL GEOGRAPHIC TRAVELER - TOP 10 PLACES OF A LIFETIME
In the October 2001 issue of National Geographic Traveler, Charleston was named one of the “Top 50
Places of a Lifetime: America.” The city was highlighted as “a must see before you hang up your
traveling shoes.”
National Geographic Traveler magazine recognizes Charleston as one of the country’s top 10 urban
spaces, listing Charleston under the title of “Ten American Cities that have a defining character, a
uniqueness and an influence beyond its borders.”

SOUTHERN LIVING MAGAZINE’S READER’S CHOICE AWARD
Southern Living magazine’s Fourth Annual Reader’s Choice Awards honored Charleston, South Carolina
in the November 2000 issue. In competition with other Southern destinations, Charleston was awarded
with honors in two categories — as favorite historic site and favorite romantic getaway.

USA TODAY’S TOP 10 BEST PLACES TO VACATION
Charleston is one of the Top 10 best places to go on a solo vacation in the world. According to the USA
Today, Charleston is a vacation hot spot if you are single or just going it solo. USA Today featured the
story in the October 22, 2000, Life section.

MOST MANNERLY CITY IN AMERICA
According to etiquette expert Marjabelle Young Stewart, Southern hospitality starts in Charleston.
Charleston was named the most polite city in the United States for the seventh consecutive year in Ms.
Stewart’s “Most Mannerly City” list. This is her 24" annual poll. Proudly, Charleston has been included
every year since the ranking’s inception. Ms. Stewart is recognized as the most published etiquette
educator and author in the world.

TRAVEL & LEISURE’S WORLD’S BEST CITIES AWARD
Travel & Leisure Reader’s selected Charleston as one of the top ten cities in United States and Canada.
Other city’s making the list included New York, San Francisco, Vancouver, & San Fe. Charleston was
also selected as one of the Top Ten Best Values in the world according to Travel & Leisure’s World’s
Best Values poll.

BRIDE’S MAGAZINE, TOP 10 HONEYMOON DESTINATION
Charleston was designated one of the world’s top ten honeymoon destinations in Bride’s Magazine
annual list of best honeymoon destinations.
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